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Communication in the public sphere as well as within organ-
izational contexts has attracted the interest of researchers 
over the past century. Current forms of citizen engagement 
and community development, partly enabled through digital 
communication, have further enhanced the visibility and 
relevance of non-profit communication. These are performed 
by the civil society, which is ‘the organized expression of the 
values and interests of society’ (Castells, 2008) in the public 
sphere. Non-profit communication feeds the public sphere as 
‘the discursive processes in a complex network of persons, in-
stitutionalized associations and organizations,’ whereas those 
‘discourses are a civilized way of disagreeing openly about 
essential matters of common concern’ (Jensen, 2002).

Despite the relevance in the public sphere, non-profit commu-
nication was never properly defined within communication 
research. The aim of the present book is to offer an overview 
and report on Strategic Communication for Non-Profit-Or-
ganisations and the Challenges and Alternative Approaches. 
Considering the assumption that a key principle of strategic 
communication is the achievement of organisational goals, the 
majority of research developed in the field has used business 
environments to develop theories, models, empirical insights 
and case studies. Here, we take a step towards new approaches 
centred on the concept of non-profit in various dimensions and 
from various perspectives, showing the diversity and complex-
ity around this subject and at the same time the need of further 
theoretical and empirical work that provides frameworks and 
also tools for further understanding of the phenomena.  
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An engaging compilation of historical and contempo-
rary stories of the war correspondent and battlefield 
photographer from the earliest days of modern war 
reporting to the present. It examines the changes in 
style, method and practice of the work of the war cor-
respondent and the changes in attitudes to, and how 
the public view war from the high point of imperialism 
to the present-day jihad. 

The lone voice explains that something has been 
hidden away, something which the individual now 
dissenting can no longer acquiesce in. It raises the 
possibility that more may be seriously wrong. Those 
who need to understand range from academics, to 
researchers, to managers, to elected representatives, 
to journalists. We all have an interest in knowing not 
just what has gone wrong but also why this person, 
and no other, decided they could take no more. If we 
are to correct a bad situation, rather than just patch 
it up, we need clarity at every level of the individual’s 
deepening unease.

The ambition is to stimulate debate around the par-
ty-citizen “participation mismatch” and the role and 
place of modern web technologies in this setting. Each 
of the included chapters provide valuable explorations 
of the ways in which political parties motivate, make 
use of and are shaped by citizen participation in the 
Web 2.0 era.
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